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There has been plenty said about the power of 

COVID-19 to transform our society. While some 

of these assertions may not come to pass, Mintel 

believes the pandemic will make us more socially 

conscious in the long term. Social consciousness 

will manifest in different ways - concern for the 

environment and concern for those less fortunate 

are two key elements.

Food and drink brands that support social and 

ethical causes can tap into this and create deeper 

connections with consumers. This report looks 

at how brands use their ethical credentials to 

differentiate their festive season range.

Increased social conscience will be a lasting legacy of COVID-19 
(Mintel, 2021).

Food & drink products with ethical certifications grew by 60% between 
2015 - 2020 (Mintel, 2021).

8/10 adults have bought food or drink with ethical claims in the past 6 
months (Mintel, 2021). 

Sustainability and quality are seen as associated qualities (TFP, 2021). 
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Mindful Bites, Classic Vegan-ettone. 
Made following Italian artisanal 
traditions, passed down for four 
generations. Said to be made 
with the best sustainably-sourced 
ingredients because of their ‘love for 
the planet’ (UK, 2021).

On the Shelves

L’Or Espresso, Advent 
Calendar Coffee. A range 
of delicious coffee blends 
featuring the Rainforest 
Alliance People & Nature 
logo (AU, 2021).

Forage and Feast, 35% White 
Choc Bark with Cranberries 
and Pistachios. Locally made in 
micro-batches with 100% organic 
responsibly sourced cocoa beans 
(South Africa, 2021).

Brynild, Christmas Nut Mix. 
Features the Rainforest Alliance 
People and Nature logo. The 
manufacturer is a member of 
Green Point Norway and helps to 
finance recycling efforts (Finland, 
2021).

Christmas Care
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While recessions generally focus people on their own needs, COVID-19 has made us more aware of those less fortunate 
than ourselves. As well as this, it has also given consumers a heightened awareness of the environment. Watching 
global emissions slow down as we entered lockdowns in 2020 seems to have given us a tangible sense of our power 
to minimise environmental degradation. In 2021, consumers cite the most common reasons for purchasing ethical or 
sustainable food and drink as: animal welfare, the environment, avoiding unwanted ingredients, worker welfare, and 
better quality. 

As such, Mintel suggests that food and drink brands that can provide exceptional products, offer value for money, and 
operate ethically will be the winners in the ‘new normal’. Showing consumers that they are supporting worthy charities, 
operating responsibly, and aiming for environmental sustainability will become increasingly important. Of course, this 
‘charitable mindset’ is powerful over Christmas. In the launches highlighted above, we can see the many varied ways 
that brands are hero-ing their charitable and environmental credentials in these festive offerings. And as Mintel reminds 
us, there is a considerable and lucrative growth potential for brands that offer and successfully communicate their truly 
ethical products. 

  MSC Certified Marine Collagen & Sustainably Sourced Omega 3

  Carbon Neutral Acacia Fibre

  Ethically Sourced Coffee & Cocoa & Palm-free Inclusions

     Carbon Neutral Emulsifiers & Stabilisers
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Woop! offer a 3-course Christmas 
menu delivered to your house, 
making for a hassle-free holiday. 
They minimise food waste, recycle 
all packaging, support local 
growers and offset the carbon 
footprint of each delivery (NZ, 
2021).

Darrell Lea, Rocklea Road 
Christmas Milk Chocolate. The 
manufacturer claims to work 
with Cocoa Horizons to ensure 
farmer collaboration, women’s 
empowerment, farmer education 
and training and child protection 
(AU, 2021).

Starbucks, Holiday Blend 
Medium Roast Coffee. Said to be 
the perfect complement to winter 
mornings and fireside chats. 
Featuring the Conservation 
International logo (CA, 2021).

Curated Collection, Luxury 
Matured Christmas Pudding. The 
lavish puddings are crafted with 
sweet dried fruit, rum, port and 
French Armagnac. Suitable for 
vegetarians and uses sustainable 
palm oil (AU, 2021).

Hawkins Watts Offerings


