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TREND WATCH

Predictions are being made that vibrant 
yellows and mellow greys will dominate 
the foodie scene in 2021 - in line with the 
Pantone ‘Colour of the Year’ picks. Suiting 
bright citrus or off-beat 
flavours, these colours 
are also well suited to 
functional products. 
Encourage consumers 
to ‘gram your products 
with these fresh and 
unique colour palettes.

92% of grocery shoppers say that visuals are the biggest influence over 
their purchases.

Brands can use colour to engage with consumers on an emotional level.

Social media has helped to propel interest in unusual shades and 
natural colours.

The Dessert and Chocolate Confectionary categories have shown 
significant growth in launches avoiding artificial colours. 
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Sweet Corn Ice Cream with 
blueberry, pepper and fennel 
shortbread (The Bristol, 
Chicago, USA).

Saffron Macaron (Ca d’Oro, 
Switzerland).

Black Truffle Xiaolongbao 
Dumplings (New Shanghai, 
Sydney, Australia). 

Image via The Urban List.

‘Notorious Black’ Charcoal 
Espresso Rosemary Latte, with 
whipped cream (Nimbus Cafe, 
L.A., USA).

Mellow 
Yellow
Late last year, Pantone declared 
Illuminating Yellow and Ultimate 
Grey the official ‘Colours of the 
Year’ for 2021. Said to convey 
positivity and hope, let’s look 
at some inspiration for how 
to incorporate these trendy 
colours into food and beverage.
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Iceland, Raspberry 
and Cream Flavoured 
Snowflake Cones (UK, 
2020).

The Four Saucemen, BBQ 
Excellence Black Rub (NZ, 
2020). 

Alma’s Culinary Company, 
Yellow Buttercream 
Frosting (USA, 2020).

Nexba, Pineapple 
Sparkling Infusion (AU, 
2021). 

Visuals are a key element to the experience of eating and drinking. For a product to 

communicate a specific flavour, the right combination of colours is almost as important as 

the right flavour! 

Increasingly though, consumers are becoming wary of artificial ingredients in their 

meals, and are prioritising clean-label and natural offerings. So while colour is undeniably 

important in food and drink products, it should not come at the price 

of a ‘natural’ claim.  

Hawkins Watts Offerings

  Natural Colours

  Plant Extracts

  Complementary Flavours

Please contact Hawkins Watts for more information.

Hawkins Watts Australia
P +61 3 9561 3710
E sales@hawkinswatts.com.au

Hawkins Watts New Zealand
P +64 9 622 2720
E sales@hawkinswatts.com

Images courtesy of Mintel, TFP and brand websites/socials. 

Consumers rely 
more than ever 

on social media, so 
ensure your products 

and dishes stand 
out.


